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Three engineering buddies. A few thousand 
bucks. A garage. The story of how ViaSat 
started in 1986 reads like the fi rst act of the 
ultimate rags-to-riches screenplay every bud-
ding entrepreneur wants to star in. The three 
friends in this case were Mark Dankberg, 
Mark Miller and Steve Hart. Today, their 
start-up has grown into one of the largest 
defense contractors in the country, managing 
multimillion-dollar contracts and designing 
and building everything from satellite anten-
nas to interactive simulation stations, from 
its headquarters in Carlsbad and manufactur-
ing facilities around the world.

“There is an advantage to doing business 
here, and that is our employee base. There 
is nothing I can get here that I can’t get any-
where else, except for the people,” says Kevin 
Hunter, vice president of operations. “We 

FOUNDED: 1986  
HOW IT STARTED: Founders 
Mark Dankberg, Mark Miller 
and Steve Hart launched the 
company in Dankberg’s garage 
in 1986 with $25,000 in capital 
investment.
EMPLOYEES: 2,100+ worldwide, 
1,000 in San Diego
REVENUE: $600+ million
WHAT’S NEXT: A� er the acquisi-
tion of WildBlue in 2009, ViaSat 
heads full speed into the Internet 
service business with plans to launch 
a new satellite in 2011 that will help 
provide Internet service at prices 
and speeds comparable to today’s 
top cable and DSL providers. 

have a real strong connection with UCSD and 
the business and academic communities.” 

Named one of Forbes’ 200 Best Small Com-
panies for six years running, the company 
continues to grow and add new contracts ev-
ery year, employing more than 1,000 San Di-
egans. The latest get? A $53 million contract 
with African satellite operator RascomStar-
Qaf to design and build satellite systems that 
will enhance telephone and Internet service 
for rural communities across Africa. The fi ve-
year project is part of a growing consumer 
opportunity for ViaSat, using satellite tech-
nology to deliver high-speed Internet access 
rather than the traditional cable or broadband 
most consumers rely on today. 

“The satellite launch is fi rst and foremost 
on everybody’s mind,” says Hunter. “There 
will be a lot of talk about that next year.”
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